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Unique in every aspect

The East Hotel cannot be outdone in terms of flamboy-
ance. The moment you enter the lobby it becomes clear
that this is not your regular hotel. Either you love the
design, or you hate it. In any case, the extraordinary
architecture and the queer design are not very common.
This is why the East Hotel in Hamburg is so successful
– it is different from A to Z.

The four-star design hotel offers a big wellness area on
the top level and free-of-charge WLAN on the entire
premises. The East Hotel is located in Hamburg St.
Pauli, only a minute walking distance from the Reeper-
bahn. The tube station St. Pauli is four minutes away.
From there you can travel straight to the main train sta-
tion and the Mönckebergstrasse with its many shops.

The rooms of the East Hotel Hamburg are at least 20
square metres big. They are equipped with double bed,
a safe for your notebook and Sky TV free of charge. In
addition the guests may relax in the sauna and on the
sun terrace of the East Mandarin Body & Soul without
paying any additional fee. Massages and beauty treat-
ments are also on offer.

The restaurant on the lower floor of the premises is well
known for its excellent European and Asian cuisine and
Sushi. Two lounges and one bar invite you to stay.

Since June 2008 there has been a new, absolute highlight
at east – the upper east event hall.  In a completely multi-
media guise, this bar and music lounge will set a new
benchmark in Hamburg.

SUSHIMANIA – EAST SUSHI
AN ILLUSTRATED BOOK WITH ART

The East Restaurant in Hamburg has had its fan
community for years and guests appreciate its
refined sushi creations. Hamburg residents as
well as visitors from all over the world come to
the sushi counter to watch the masters work their
magic – after all these are not the everyday crea-
tions that you get between your chopsticks here.
More often, these are little masterpieces, both
from the culinary and the artistic point of view,
almost too beautiful to consume. 48 of these
beautiful fish dished have been published for the
first time in the illustrated book SUSHIMANIA.
They were created by the East sushi masters
Ngima Sherpa and Tamatsu Tashi. Not only is
the optic of the sushi very appealing, but also the
ingredients are of highest quality. These breath-
taking creations are presented in photos for
hobby sushi chefs to recreate, accompanied by
matching wine recommendations. The book is
available from October 2010 in the bookstores
or Internet: www.opentresor.com/buytheworld. 
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THE PASSION FOR ELEGANCE

Ign. Joseph is the collection created by Ignatious Joseph
since 1997. The company was founded in Dusseldorf,
Germany’s fashion centre and home to many renowned
design houses and trade fairs since 1949. Ign.Joseph
shirts, blouses and neckwear are manufactured in
Europe— and always will be. Using the finest of all
natural fabrics: silks or Egyptian cotton, woven in Italy
and sewn by Italian craftsmen, each season embodies a
statement drawn from the heritage of classic European
style. Hand-sewn, non-fused collars, opulent buttons and
subtle details have become the hallmarks of the Ign. 
Joseph collection. This exclusive collection is only avai-
lable through the finest selected retailers in each country
and on each continent. Style, quality, and energy are
reflected in the choice of fabrics and designs giving the
Ign.Joseph collection an unmistakable and yet understa-
ted character. Modern precision is married to tradition to
deliver ready-to-wear elegance for dynamic people who
value a personal expression or a complement to
bespoke in today’s highly mobile world.

Text: IGN.
Photos: IGN.
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MEMBER OF THE LEgENDaRy PREMIUM PUBLISHINg BUNDLE,
WITH THE UNIqUE aND PERSONaL DIRECT-DISTRIBUTION TO THE BEST
CORPORaTE CLIENTS aND WORLD’S FaMOUS DECISION MakERS

THE WORLD FINEST CLUBS



Global circulation (the circulation number is projected to rise steadily):

30’000 copies (certified) 70% Swiss, 20% Rest of Europe,  5% US, 5% Russia & asia

Frequency:

2 x yearly, Summer and Winter, with about 160 pages per issue

language:

English

die Zielgruppe:

Premium Publishing Bundle readers are voracious, educated and discerning consumers with tremendous spending power. These affluent professionals all live and breathe

luxury, and are often leaders in these fields. These true aficionados are passionate about design in all forms and appreciate genuine luxury in every part of their lives.

Readership with highest purchasing power and strong relation to Switzerland.

a few statistics:

- 70% male, 30% female

- Median age: 38

- Educated: 70% have a university degree

- affluent: > 250’00.000 € is the average personal income

the magazine content:

The Premium Publishing Bundle celebrates luxury, quality, craft and creativity; its beautifully designed pages are the perfect environment for brands that exemplify and

want to communicate those values. global-related: worldwide, destinations, people, highlights, specials, impressions

distribution

qualified one, personal direct dispatch to the addresses of the The Finest Clubs of the World

– Nationale Distribution, qualified one, personal direct dispatch 10’000 Exemplar

– Internationale Distribution to the Memberclubs of the World’s Finest Clubs 15’000 Exemplare

– Nationale Distribution to the Newspaper kiosk in Switzerland 5’000 Exemplare

total circulation (80% of the circulation will be distributed through a controlled and personalized direct mailing) 30’000 exemplare

ad / Pr closings:

Edition 10.2011: End of april, 2011; Edition 11.2011: End of October, 2011

appearance:

Edition 10.2011: End of June 2011; Edition 11.2011: Beginning of December 2011

ratecard (gross prices, less 10% BK): 

1/1 page, 4-color CHF 8’000.–

Inside front cover, 4-color CHF 10’000.– 

Inside back cover, 4-color – sold CHF 12’000.–

Back cover, 4-color CHF 15’000.– 

(gross prices, less 7% PowerPackage-Discount per magazine, less 10% Bk, less JUP) 

Bespoke advertising & advertorial:

The TowerRevue has a unique approach to creative advertising. Its Bespoke service produces original, tailor made features that shall exceed the clients’ and readers’

expectations. (Prices upon request). advertorial & Public Relation upon request, please feel free to contact us anytime.

technical specification:

Booklet format: 148 x 210 mm (+3 mm margin decreasing to 154 x 216)

Paper quality: Exterior (cover) 350 g/m2 high gloss, Inside (content) 170 g/m2 high gloss

File delivery:

all files must be clearly labelled with magazine, issue date and client. If supplying files on disc, please use industry standard CD. Media must be write protected and

contain only the file required for each advertisement.

data submission ads:

Digital data as high-resolution PDF to info@premium-publishing.comor CD ROM including. Technical specification for the supply of data. The number of pages in a PDF

file should be exactly one. a PDF file should not contain annotations that are set to print. No object in a PDF should be transparent. a PDF file must either have no crop

box defined or a have a crop box set to the same size as the media box. a PDF file should not be created with the adobe PDF Writer product. all files should be set up as

composite CMyk. Files must be flight-checked prior to submission.

PowerPackage ¬ measure your mediaBudget

Our goal is to give every customer a tailor-made media solution. The package bundling, individual for every customer, will always be awarded with a PowerPackage dis-

count. There are two different booking strategies available: 

1. option ¬ selected corporate magazine strategy:

This tailor-made strategy rewards every booking in the magazine with an additional discount of 7% per booked title-type from the Premium Publishing Bundle. The maxi-

mum discount is 49%. With this tailor-made strategy you can use your media budget without any losses within your target group. There is no better price-performance ratio. 

2. option ¬ integrated cross media strategy:

The cross-media strategy puts your advert in every tenth title of the Premium Publishing Bundle. The presence of your ad is guaranteed in every issue the core magazine,

OpenTresor, and of course integrated into the related website www.opentresor.com. Here we set active direct links to the individual micro sites and your homepage. We

charge a flat rate of CHF 5,000 per page for this strategy. Prices include web links and newsletter presence. With this strategy you can reach all readers in the course of the

year and achieve cross-media brand recognition. 

management Publisher & administration ads – swiss sales office:

Premium Publishing – Corporate Magazine Bundle, c/o küng Identity ag, Dreikönigsstrasse 31a, CH-8002 Zurich

Phone: +41 (0)44 208 31 55 - Fax: +41 (0)44 208 35 00 – Email: sales@opentresor.com – www.premium-publishing.com

MEaSURE yOUR MEDIa – WWW.POWER-PaCkagE.CH

THESE tailor-made services aRE aVaILaBLE

WHEN yOU BOOk THIS TITLE FROM THE PREMIUM PUBLISHINg BUNDLE:


